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O If a journalist has already written
about eclipses more than once then
they will write more.

O If you think they did a good job find

them on social media/LinkedIn/email
and get in touch.

O Build relationships — then offer to
provide quick quotes when needed.

Total solar eclipse 2024: Everything you

need to know
By last updated July 24, 2023

The first major eclipse of the sun since 2017 will be
visible from Mexico, 14 U.S. states and southeastern
Canada.

What to expect during the 2024 total
solar eclipse




O What is happening?

O Where is it EXACTLY = duration of totality (triple-check).

O When: day event (parking?) or overnight/camping/RV.

O Why should people come? Major on eclipse viewing — guided observing/hiking

trails nearby/roped-off areas for photographers.
O How much will it cost, what’s included and HOW TO BUY A TICKET.



What is it?
Why is it different?




O Journalists are insanely busy — so do
their job for them.

O Write a press release with facts and
pre-prepared quotes — but don't be too
general.

O Focus on practical information (parking,
food, toilets).

O Supply interesting or surprising quotes.



O ‘Quickhit’ news articles are
often successful — and typically
rely on numbers.

O Supply figures and a quote.



O Check your facts.

O Don’t use lazy terms:
line of totality’ = ‘centerline of the path
of totality’.

O Don’t use or supply fake images — you
will be ridiculed!



O Branded eclipse glasses.
O Mock-up of the event.

O No photos of empty fields
or parks!






O Don'’t break copyright — take your
own photos with you/your client as
the copyright holder OR commission
a photographer.

O Keep it simple — “all images are
provided copyright-free for publishers
to use in articles about XXXX and
should be credited to XXX.”



O For websites: landscape shape
(16:9) and around 1920x1080
resolution. Shrink to 1MB or so.

O Don'’t attach hi-res images to
emails, send a link to a photo on
the cloud (Dropbox, Google
Drive).

O Avoid huge WeTransfer files —
journalists are often on the road..



O Never ask to see the article before it's
published.

O Suggest corrections.

O Events can be moved, changed, sold out
or canceled. So keep journalists in the
loop — online content can updated.



Find me on Forbes.com:

Jamie@WhenlsTheNextEclipse.com



